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Parks: Graphic design & branding guidelines — Wayfinding signage

These guidelines help with the graphic design
direction of park signage for the City of
Parramatta LGA. The implementation of this
new signage system on all signs across the
LGA is supported by Council’s Visual Identity
Policy #385. Guidelines do not seek to provide
design solutions for every signage layout/
scenario but demonstrate design approach
and direction which should help deliver

most signage design requirements.

It is not a one size fits all approach but a
flexible system designed to provide solutions
to many situations whilst also maintaining

a strong visual identity theme and visible
connection across the City of Parramatta.
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These signtypes are being adopted (through
additional content templates) for broader
application by signage areas across the
City of Parramatta.

For each signage areq, site visits, consultation
and observation has been conducted and @
design strategy prepared with recommended
graphic solutions.

Adobe lllustrator templates, with key elements
already positioned, can be downloaded from
the Brand portal and sent to the manufacturer,
along with the content, to be edited for the
efficient creation of artwork.

As we collectively implement this system
across the LGA, it will be reviewed and

if required refined. With this in mind,
this document and the associated files
and templates may be updated - please
refer to the latest documentation from
the Brand portal, via Insite.
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What is covered in

these design guidelines:

The new signage system is:

+ The implementation of Council's visual
identity as per the Visual Identity Policy #385
on another touch point: the city's signs.

+ Graphic guidelines (with templates) to
demonstrate best practice for guiding design
creation — noting they do not aim to cover
every scenario.

+ Helping to establish a sense of identity
and recognition in the community.

+ Assisting the mandatory implementation
of the most recurrent signs in the LGA.

+ For wayfinding and functional signage,
not interpretive signage.

+ A flexible, overarching system.

+ Not exhaustive. Designs are provided to help
improve delivery and encourage consistent
creative output.

+ Only one stage in the process of creating /
updating or replacing a sign.
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The Visual Identity
Guidelines direct
the graphic design
of Council’s collateral.

These Guidelines are for

implementing our Visual

Identity through graphic
design on the LGA's signs.

To assist:

+ How to design a sign that is on-brand and
consistent with the visual identity.

+ Application of our branding elements
including the size and location of Council's
logo, font, palettes, icons, maps, etc.

+ Best practice for content layout.

+ Most recurrent sign sizes (and templates)
to leverage production efficiencies.

+ Understanding the users, their needs &
reasons for attending our parks and how
we cater for each of them.

+ How to handle new scenarios not articulated
in this document.

+ Aboriginal integration.

+ To understand and work with our signage
design system confidently as well as who
to turn to if you have design questions.
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What isn't covered in
these design guidelines:

The new signage system does not:

+ Provide a solution for every possible sign
we collectively produce.

+ Address interpretive signage.

+ Address the architectural design,
manufacture or installations of signs.

+ Address a strategy for the placement
of signs in the public domain.

+ Constrain opportunity. This signage design
system provides some flexibility to place
making or the creation of special signs
for special places subject to approved site
specific design where this is considered
to be appropriate, please check with the
Brand team.

+ Address all the steps necessary to have a
sign installed but focuses on the branding
and graphic design step only (please refer
to A to Z process on page 6 for overview
of all steps).

+ Address the legal and compliance

requirements of all scenarios / environments.
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Additional
resources

Included via Addendum 01:
+ An inventory of our signtypes.

+ An inventory of our icons.

Tips included via Addendum 02:

+ How to audit and procure signage,
as well as how to evaluate signage.

+ When to update signage (for example, to
reflect a change in use or legal requirement
and/or to remedy graffiti or damage).

+ Updates v new scenarios; how the
porocess differs.

+ Accessibility and inclusiveness (consideration
and application).

+ ldentifying opportunities for greater
engagement and enjoyment.

+ Production considerations.

What isn't covered




Your team

In addition to the key stakeholders listed in
the diagram, the following key personel at
Council can assist you throughout the process
of creating park signage and wayfinding:

Manager Open Space & Natural Resources
James Smallson
jsmallson@cityofparramatta.nsw.gov.au
+612 9806 8271

Supervisor Landscape-Architect
Adam Cook
acook@cityofparramatta.nsw.gov.au
+612 9806 8220
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Regulatory
services team

Group Manager
Regulatory Services.

Public domain
settings

Public Domain Settings — Public
Domain Team Leader (City Strategy).
Parks — Manager Open Space and
Natural Resources (City Assets).
Interpretation &
Strategy Coordinator.
Visitor Services Leader.

Brand team
Brand Advisor.

Universal
design
and access

Chosen
architect /
certifier

Public Domain Team Leader

(City Strategy). (where relevant)

Chosen
manufacturing
supplier

Internal
or external
design studio/s

Your team



Process overview

Outlined right is a typical process for
implementing signage. It identifies the
stages of planning and implementation
and who is responsible for each step.

The process is the same for one sign

or one thousand.

KEY:

boxes indicate where City of Parramatta
and/or a nominated Consultant carries
out the work.

boxes show where the Graphic Consultant
or the Signage Contractor share
responsibility to deliver the work.

boxes indicate where the Signage
Contractor is responsible for carrying
out the work.

boxes indicate where the Brand team
contribute to and approve the work.

A

triangles indicate key moments to refer
to the wayfinding signage guidelines.

STEP1
ESTABLISH

Establish need for signage.

Seek advice from City of
Parramatta key representative
on the signage area that fits
your case and needs.

STEP 12
PROCUREMENT

Brief Signage Contractor
to supply a quote. Signage
Contractor appointed.

STEP 13
SITE INSPECTION

Signage Contractor to
conduct a site inspection to
confirm accurate dimensions
and locations of signs.

STEP 26
MAINTENANCE
AND REVIEW

Ongoing maintenance
schedule begins.
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STEP 2
REVIEW

Review latest documentation;
wayfinding signage
guidelines and addendums.

STEP 1
REVIEW

Submit plans, content and
signtypes to the Brand team
for approval/guidance.

STEP 16
CREATION OF ARTWORK

Create final artwork for
sighage and develop
mapping artwork (if required).

STEP 25
FINAL APPROVAL

City of Parramatta grants
final approval of signage.

STEP 3
AUDIT

Audit and review park

or building plans, identify
what signs are required
based on function and
circulation routes.

STEP 10
SIGN CONTENT

Define messaging and apply
to templates. Submit for
review to signage owner.

STEP 17
APPROVAL OF
SIGNAGE ARTWORK

Dispatch of artwork for
production once approved.

STEP 24
RECTIFICATION

Rectification requirements

confirmed and implemented.

STEP 4
BRIEF

Write brief defining clear
strategy and response
deliverables.

STEP 9
DOWNLOAD

Download templates from
Brand portal/share (along
with wayfinding signage
guidelines and Addendum
01) with design partners.

STEP 18
CREATION OF
SHOP DRAWINGS

Signage Contractor
creates shop drawings.

STEP 23
DEFECTS REVIEW

Defects inspection carried
out by City of Parramatta
team and/or Signage
Consultant.

STEP 5
CONNECT

Connect with the key point
of contact in the Brand team
to discuss project.

STEP 8
SIGN SELECTION

Select signtypes from
the wayfinding signage
guidelines based on
messaging requirements
and sign location.

STEP 19
BRAND TEAM APPROVAL

Submit shop drawings to the
Brand team for approval.

STEP 22
INSTALLATION

Signs delivered to the park/
site and installed by Signage
Contractor or City of
Parramatta team.

STEP 6
ISSUE

Issue tender brief to
relevant graphic and
wayfinding consultants.
Appoint graphic and/or
wayfinding partners.

STEP 7
SIGN LOCATIONS

Indicate on plans the
location of all signs using
unique identifiers and
prepare signage schedule/s.

STEP 20
APPROVAL OF
SHOP DRAWINGS

Approval for manufacture.

STEP 21
FABRICATION

Signage Contractor
commences manufacture
of signs.
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Declutter and simplify Create logical hierarchy/
signage design and messaging. levels of signage design and
principles for use.

Streamline and unify the design Bring signage designs in line with
of signage across the LGA. the new COP visual identity.

Provide a robust and Increase visual identity presence
flexible design system to help and positive engagement
accommodate future needs. with community.

|dentify opportunities for design Efficient ongoing design
improvement and consistency. assessment and refinement.

Parks: Graphic design & branding guidelines — Wayfinding signage Introduction 9



Design decisions are made from

: . Designed to deliver the
a user (community) perspective

right information at the
right time in the
user journey.

and respond to user needs -
understanding when and how
facilities are used is critical.

These guidelines provide the graphic principles for our signage design. It will assist
in achieving visual consistency and meeting our high design objectives, regardless
of signage owner or manufacturer. Please note that the physical hardware is not
covered by this document - it aims to capitalise on existing hardware and generate
greater efficiencies moving forward.
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Signage should be
present when required
and visually recessive when
not required. This takes
thoughtful design and
careful planning.

Functionally and design efficient
with moments that engage,
delight or surprise.

Wayfinding trumps visual identity
or other messaging.
Function first, form second.

Introduction 10



Our design strategy

The City of Parramatta has over 360 parks
under management and it takes many
committed groups of stakeholders to

achieve graphic design consistency and
relevancy. We are committed to maximising
the use and user enjoyment of our parks and
this document serves to direct design delivery
to help best service our community and
represent our council brand.

Parks, large and small are generally
categorised into the following groups;
sports fields, picnic, and other. Each has
differing requirements and each category
has a vast degree of options and variables
so a flexible design system is required to
meet the immediate requirements as well
as accommodating future needs. So how
do we approach signage and wayfinding
graphic design and artwork for the City
of Parramatta parks?

Our graphic design approach to park
signage and wayfinding:

We aim to deliver the right information at

the right time in the user journey. Our design
decisions are made from their perspective.

By considering wayfinding early in the planning
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and design phases there is likely to be fewer
sign design requirements, which are then better
integrated into the environment — discrete
when they need to be, and stand-out when
appropriate. Overall, good wayfinding graphic
design leads to a better experience.

The three key components for creating graphic
design for wayfinding are orientation, direction
giving and decision-making.

First time visitors need to be given the
confidence to navigate and explore their
way around the environment, while repeat
visitors need to feel a sense of relaxation and
familiarity. Creating successful wayfinding
design is all about understanding the various
'users' and their needs.

Creating the perfect visitor experience is the
ultimate aim, but in reality very hard to achieve,
especially when most experiences are self-
navigated and managed. Clear paths are
created but often, getting off the beaten track
is the whole point and where enjoyment exists
for many, so flexibility and options are crucial.

Introduction 11



Some sign design considerations:

Design orientation

We choose to locate and orientate signs
in the most logical places and directions.
Understanding the direction of preferred
(and possible) approach is critical.

Signs should generally be orientated at 90° to
the path of travel so it can be seen and read
upon approach and the content applied to
each sign is carefully adjusted to that specific
location and to read above as ahead.

This means that a sign identifying a park that
sits alongside a road should have it's content
duplicated on both sides and (where possible)
should be set at 90° so that it can be read
upon approach from either direction.

Placement - safety first
Locating the signs should be contextual and
not be disruptive or a danger to users.

Generally signs should be placed just off
the path of travel, ready to help if needed
but safely out of the way if it isn't or safely
over head height if mounted on a pole

or other hardware.

Blade sign designs

Signs that have blades pointing to a
destination must be orientated accurately
to point in the correct direction.

Form follows function for sign design

Note that wayfinding trumps visual identity
or other messaging. Our graphic design sign
family has been developed to respond to
typical wayfinding journeys for pedestrian,
cyclist and vehicular users approaching

the park via public transport, private vehicle
and bicycle.

Parks: Graphic design & branding guidelines — Wayfinding signage

Progressive and helpful disclosure

The design of the sign family and placement
strateqy illustrated in this document is based
on a hierarchical approach. When information
is given too early the user can become
overloaded with information and require
continual confirmation along the journey.

A proliferation of signage across the site does
not aid in legible wayfinding and is expensive
to maintain.

The recommended approach is to develop

a systematic delivery of information across
the site that responds to the journey step-by-
step. Navigating to major destinations is aided
by visual cues and maps, which also illustrate
facilities including toilets, picnic areas, major
tenants and cafés as well as sporting fields.

Hierarchy of information is critical

The sign family and graphic layout design

is hierarchal in the sign form, sign content

and font size and weight. Not all destinations
can be illustrated on the signs so a descending
order of importance is used to determine

sign content.

Welcome signs design

Upon arrival we need to establish where

you have arrived (name of the park) then
destinations available within the park (sporting
fields, toilets, playground, etc) and then more
functional information (like operating hours,
booking or contact details). Acknowledgment
of Council through the use of our logo is
important but only for recognition that this

is owned/managed/a facility provided by City
of Parramatta. These signs are not intended
to be billboards so our logo is a secondary
element, an endorsement, not the biggest

or first thing you see.

The same is true for acknowledging the
traditional land owners and significance of
this area in our history. We choose to adopt
a dual language strategy on our signs in the
appropriate locations.

Introduction



Many types of sign designs

We have developed a huge variety of sign
design templates to unify the look of our
wayfinding signs and meet the different
messaging requirements, whether they are
applied to new or existing pieces of signage
hardware but this does not mean they shoula
all be used, all of the time.

Designed with simplification in mind
De-cluttering and simplifying signage in our
parks is vital. One solution is through the
careful use of colour. Our primary identification
signs have our blue as their base, a high
contrast white for text and a vibrant green for
attracting attention. We invert this colour way
for directional signage for cut through and
clarity. An option also exists for signs to retain
their raw material as a base (timber/aluminum)
and use a blue paint fill or engraving for text.

Consistent design system

Most signs feature the circle, use our palette
and font. All connected but subtly different
and over time, users will learn to look for the
green circle when needing assistance, the blue
signs for key information and white panels for
directional information.

Design for temporary signage

Beyond our permanent signage we must also
take great care with temporary signage needs.
We provide clear design guidelines about what
is acceptable in parks, how and when they
should be designed and displayed.

Having a common approach to temporary
signage enables us to realise cost and
functional efficiencies and improved
aesthetic results.

Parks: Graphic design & branding guidelines — Wayfinding signage

Best practice graphic design standards
Without exception, our signage graphic design
approach and delivery needs to comply with
best practice standards. Messaging should be
legible, easy to read and have high contrast
with the background. Where appropriate

text should be paired with pictograms that
are clearly understood (an important feature
for a multi-cultural community) and meet

our regulatory requirements in a friendly and
welcoming way.

Consider the design context

As budgets become available, legislation is
changed or replacement is required, the new
signage family should be implemented. When
designing signs, it is important to consider
neighbouring existing signs that may need to
remain to make sure there are no conflicting
messages, styles or directives. Whilst not
aesthetically ideal, a period of time to allow
for the transition between current and new
signage is required and acceptable.

Discover greater detail around this strategy
and the theory behind it as you read on...

Introduction
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Introduction to our signtype designs
& flexible design templates

MULTIPLES OF 25 CREATE INFINITE FLEX
WITH PREFERENCE FOR ROUND NUMBERS: 100, 200, 300, 400, 600, 800, 1200, 2400

200 600x25 300x 25 150x25
400 x 100 %100 600 x 50 300 x50 150 x 50

+ For efficiency, we have established a set of

175 x25

175x75
175 x 50

600 x 100 200
1200 x 2400 1200 x 1200 x200 1200 x 800

common sizes that can be selected for use.

+ The sign designs are made flexible by providing

a series of graphic templates to accommodate
many different types of information.

One or multiple templates can apply to any
of the signs.

These templates can be used to generate
actual sign content which is subsequently
approved for production and installation.

The design templates allow the same
signtype to be utilised for various different
types of information delivery.

Our sign designs are based on an
assessment of existing hardware and being
divisible of an original 1200x2400 sheet
size to suit the machine capabilities at

the Signage Print Shop at the ROC and
maximise output with minimal wastage.
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600 x 400

150
x 100

300x100

400 x 400

600 x 150

300 x150

800x25

400 x 25

800 x 50

400 x50

800 x 100

400 x100

800 x 150

400x150

600 x 1200

600 x 600

600 x 300

300 x 300

150
x 300

400 x 1200

400 x 1200

1200 x 1600

800 x 1600

400 x 1800
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Flexible templates

Flexibility in our signage is enabled by the
ability to deliver different types of messaging
via the same signtype by using pre-defined
content templates.

These templates provide efficiency in the
artwork phase by defining the size and location
of key elements of our brand; logo, fonts,
colours, etc and ensure consistency across the
LGA regardless of staff memlber or supplier
responsible for delivery.

Each template is an Adobe lllustrator file,
layered with guides and placeholder content
and can be downloaded from the Brand
portal. Each template allows for our preferred
Marsden background colour with white text
and logos or the inverse (if appropriate). It also
allows for content to be contextualised based
on the actual location of that sign — inserting
the real text and appropriate icons.

Directional arrows

Directional arrows can appear on the left

or right hand side of the sign — this decision
should be dictated by the direction of travel.
Arrows that direct you to the left, should
appear on the left end of the sign. Arrows that
direct you to the right, should appear on the
right (as illustrated here). As a consequence,
some other elements (logo, acknowledgement,
etc) will require relocation.

Arrows pointing up will direct the user to a
destination that is straight ahead. An arrow
pointing right means the user needs to turn
right in relation to that sign (not in relation
to North or any other historical technique).
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(@® LOCATION NAME
© LOCATION NAME © S

@ CITY OF @ CITY OF
PARRAMATTA PARRAMATTA

LOCATION NAME ®
LOCATION NAME @

Tennis Courts @
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Prioritising messages
in our design delivery

We simply can't say everything. If we did
we would confuse rather than help visitors
navigate their way around confidently
and our sign designs would be excessive
in size, quality or just be confronting!

+ Progressive and helpful design disclosure
So by aiming to deliver the right information
at the right time we create hierarchy and
priorities of information. And apply them
gradually across multiple signs as we lead
our visitors to their destination or be
available if they become disorientated
along the way.

+ Stand in their shoes

When defining content for each sign, you
will need to (figuratively) stand in their shoes
and understand what information will be
important to them at that moment.

Consider the journey

Upon arrival for example, content like

the name of the park, where the entry is,
identification that this is a City of Parramatta
park or short history are important. They
reaffirm for the visitor that they are in the
right place and help them navigate safely
from the street outside into the boundary

of the park.
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Then they seek destinations. The car park

is this way, the community centre or tennis
courts are over here. And sign designs should
be of an appropriate size to convey the
information relative to speed of approach.
Signs read at speed from a vehicle needing
to be proportionally larger and mounted
higher than those read at pedestrian level
and pace.

At the tennis courts, they want to know which
is the one they have booked and what rules
apply to its use. They may also be interested
to know that a Pro tennis shop is onsite or
how to contact Council if there is a problem.

+ Walk the journey and test design solutions
By walking this journey in the user's shoes
we provide the right information at the
right time and anything else (except where
legislated) can be ignored or removed and
delivered when it is truly relevant.

Simplifying messages and using
appropriate text sizes

Consider the location and viewing distances
associated with your signs. Too much text
has been proven to discourage engagement
so all messaging should be simplified

and minimised.
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Using our circle

as a beacon

As we increasingly own the circle through
our brand implementation, so to we use
the circle on our signage design. The circle
is our beacon.

Primarily the circle will appear in our fluoro
green. This is a very deliberate choice; it is easy
to visually detect in both the urban and natural
landscape and achieves a similar level of
recognition and contrast to our previous yellow
and black colour scheme.

The size and position of the circle upon

each signtype design is dictated by context;
on welcome and entry signs it appears large,
on notices and warning signs it appears
smaller and is positioned appropriate to the
message being delivered and the height

it is being mounted and viewed. It is intentional
and intrinsically imbedded into the design of
the system, that some signs are more dominant
and some are more visually recessive. Each

is predefined upon the artwork templates
available for download and implementation.

Parks: Graphic design & branding guidelines - Wayfinding signage

Our moss green is our beacon,
it requires special production
to achieve the correct colour.

It should
look fluoro

It should not
look flat or dark
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Design intent

This project has for the first time, unified
internal stakeholders and externally, unified our
signage and wayfinding design visually across
the LGA. We thank you for being a part of

the process and contributing your insight and
expertise. It is a bold and progressive approach
from Council which adopts many best-practice
signage and wayfinding philosophies.

It will roll-out gradually but when complete,
will provide our community with a strong,
unified and helpful asset. To facilitate
consistency and efficiency, editable artwork
templates have been created. These

are available to you and/or your chosen
suppliers via the Brand portal to generate
each individual piece of artwork during the
production stage.
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With so many stakeholders and suppliers
delivering a new visual look against a new
visual strategy and approach, it is critical that
the overarching high quality of the design
and high quality of the finished, installed
product is never compromised.

Introduction
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Aboriginal dual language
& acknowledgement

Council’'s dedication to our Reconciliation
Action Plan and consultation with the ATSI
committee has led to a resolution on our
signage system where we acknowledge
the traditional land owners and use dual
language and acknowledgements to
recognise our indigenous past.

We now welcome visitors in both English and
Darug languages on all entry points to the City
of Parramatta. The appropriate ways for this
to be implemented are illustrated here and
throughout this document on the appropriate
signtypes. The eel artwork should no longer

be applied to any new signage.

The Aboriginal components shown throughout
this document are provided as an example
only, to determine whether a sign requires
these the signage owner should check against
the following table. These options are further
illustrated on the following pages. For any
assistance to determine which option in the
table is yours, please contact the Brand team —
Vanessa Mouledous.

In some areas the traditional land owners
are a local clan and '‘Burramatta' should be
replaced with the appropriate term. If some
of your signs must bear the dual language
and Darug Acknowledgement please check
with David Moutou and Michelle Desailly
whether your location has a Darug name
and Burramatta is right for your location.
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What

DOWNLOAD RECONCILIATION ACTION PLAN @

Detail

Where

Option #1

Aboriginal
acknowledgement

"Burramatta is on the traditional
Country of the Darug Nation"

All CBD Wayfinding
signs but inappropriate
(eg public toilets)

Option #2

Long version of Dual
language with Darug
(name for location
available) + Aboriginal
acknowledgement

- Welcome + English name for

place / Warami + Darug name
of location

- "Burramatta is on the traditional

Country of the Darug Nation"

Key transport / traffic /
directional hubs

signs across the LGA
wherever an official
Darug name for the
location is available

Option #3

Short version of Duadl
language (no Darug
name for location
available) + Aboriginal
acknowledgement

- Welcome / Warami + English

name of location

- "Burramatta is on the traditional

Country of the Darug Nation"

Key transport / traffic
hubs signs across the
LGA when an official
Darug name for the
location is available
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Option #1

Aboriginal acknowledgement

Welcome

LOCATION
NAME

Welcome

LOCATION
NAME @ LOCATION !_9CATION NAME PARRAMATTA |

rramatta is on the traditional Country of the Darug Nation.
NAME
TN

@ CITY OF , "
PARRAMATTA Burramatta is on the traditiondl SE'RYR(RQATTA
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Option #2

Long version of Dual language with Darug (name for location available) + Aboriginal acknowledgement

Welcome

LOCATION
NAME

Warami

DARUG
NAME

(Darug language: ‘Translation’)

Welcome

LOCATION
NAME

Warami

CITY OF
DARUG ) LOCATION NAME / DARUG NAME O i,
NAM E Welcorr.le Lo CAT I o N N A M E (Darue language: Trenslation)

. DARUG NAME |

Country of the Darug Nation.
(Darug language : 'Translation’)
CITY OF ; "
Burramatta is on the traditional
PARRAMATTA Country of the Darug Nation.

CITY OF
PARRAMATTA

@ CITY OF
PARRAMATTA
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Option #3

Short version of Dual language (no Darug name for location available) + Aboriginal acknowledgement

Welcome / Warami

LOCATION
NAME

Welcome / Warami

LOCATION
NAME LOCATION -9 LOCATION NAME O SRRRNarma

Burramatta is on the traditional Country of the Darug Nation.

@ Sy or .
PARRAMATTA Bugs‘—r'];t:‘t/aolfsto"‘: EI;‘(:":‘r:(’j\llfllfizgf CITY OF Burramatta is on the traditional
PARRAMATTA Country of the Darug Nation. CITY OF
PARRAMATTA B oty of tha Darug Nation.

Parks: Graphic design & branding guidelines - Wayfinding signage Introduction 22



Design for

regulatory signage

In order to be enforceable, regulatory signage
needs to be highly visible.

Regulatory signs serve the following purposes:

+ informing the user about appropriate/
porohibited behavior in specific places
in the city

+ enabling Council to enforce the regulation

+ protecting Council’s liability at most possible.

There are superseding regulations that require
some signs to follow branding standards other
than our own.

If any icon is used to express the regulatory
message, it is strongly advised to accompany
the icons with plain English text so the average
person can understand the regulation fully,
Council can then enforce the regulation in

the case of any breach and Council's liability

is protected.

It is strongly advised to contact the Reqgulatory
Team when a regulatory sign has to be
created/replaced/updated to get assisted and
the sign approved.

Parks: Graphic design & branding guidelines — Wayfinding signage

NO SMOKING

@

NO PETS ALLOWED
WITHIN 10 METRES

®

NO FEEDING
OF BIRDS

NO LITTERING

NO FLASH
PHOTOGRAPHY

NO VEHICLE
ACCESS

NO GLASS OR
ALCOHOLIC
BEVERAGES

NO FOOD TO BE
CONSUMED WITHIN
THESE PREMISES

WARNING

LOREM IPSUM DOLOR SIT AMET, CONSECTETUER ADIPISCING,
SED DIAM NONUMMY NIBH EUISMOD LAOREET DOLORE:
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam

THESE PREMISES ARE
UNDER 24 HOUR
VIDEO SURVEILLANCE

« Duis autem vel lor in hen

CITY OF
PARRAMATTA

erat volutpat. Ut wisi enim ad minim veniam.

QUIS NOSTRUD EXERCI TATION ULLAMCORPER SUSCIPIT:
i rerit in vulputate velit esse

QUIS NOSTRUD EXERCI TATION ULLAMCORPER SUSCIPIT:
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam

unt ut laoreet dolore magna aliquam

erat volutpat. Ut wisi enim ad minim veniam.

s

NO VEHICLE
ACCESS

@ CITY OF
PARRAMATTA

CITY OF
PARRAMATTA

Introduction
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Meet our

signtype
designs
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DOWNLOAD TEMPLATES @

Meet our signtype designs

To help navigate all the different signtypes This document does not contain @
available to us, we have detailed a summary comprehensive list of every signtype design
of each and the flex offered by templates. and every template available but a reduced

and recommended set based on site
visit observation. As such, and to avoid

duplication alphabetical listings might skip Please note, that this
letters and signtypes. document will be updated

(if required) following the
review of signage programs
as they are implemented
should opportunities

Each series of signage consists of multiple
signtypes. 'Signtype' refers to a common size.
Signtypes are categorised by their design and
use. There are six design categories that have
been noted on each page: For additional signtypes and situations,

a signtype overview is supplied in Addendum O1.
IDENTIFICATION LY PP

For special signage needs, please refer

DIRECTIONAL to page 42. to refine the system be
identified. Please check
OPERATIONAL our Brand portal for the

latest documentation.
PROMOTIONAL

TEMPORARY

CUSTOM/SPECIAL PROJECTS

Parks: Graphic design & branding guidelines — Wayfinding signage Signtypes 25
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Welcome

BORONIA
PARK

Explanation: Pole mounted

o signage design for use at
BORONIA : o
PARK entrances for major wayfinding.

Warami

NGURANG Purpose: Identification
MUDYIN
e ) C qt e gory: |D

Size: 1200 (W) x 1600 (H) mm
Available templates: 2

Warami

NGURANG

MUDYIN

(Darug language: ‘A place for family’)

@ CITY OF
PARRAMATTA

Please refer @ FReiaarma

to page 19 for 2

further explanation #1

regarding dual

language and

acknowledgement.
Véel(c;rEONlA Explanation: Pole mounted
PARK signage design for use at
Warami entrances for major wayfinding.
:ldsg$fNNG Purpose: Identification
Darglonuage A lce o Category: ID

Size: 1200 (W) x 1200 (H) mm
Available templates: 1

@ CITY OF
PARRAMATTA

#1

Parks: Graphic design & branding guidelines - Wayfinding signage Signtypes 26



A3

Please refer

to page 19 for
further explanation
regarding dual
language and
acknowledgement.

A4

Parks: Graphic design & branding guidelines — Wayfinding signage

Welcome

BORONIA
PARK

Warami

(Darug language: A place for family)

CITY OF
PARRAMATTA

#1

GEORGE KENDALL
RIVERSIDE PARK

CITY OF
PARRAMATTA

#1

© ENTRY

(® CAR PARK
© S Shum

#20

Explanation: Pole or wall / fence
mounted signage design for use
at entrances for major wayfinding.
Purpose: |dentification

Category: ID

Size: 1200 (W) x 800 (H) mm
Available templates: 1

Explanation: Pole or wall / fence
mounted signage design for use

at entrances for major wayfinding.
Purpose: |dentification & Directional
Category: ID & DR

Size: 1200 (W) x 425 (H) mm
Available templates: 2

Note: Left and right options are
included in the same template (#2).

Signtypes 27



NLINNWYAANYA A0 A\\D

VLINWYRAEYA A0 AWD &

NANXNWNINRARAN A AO A)\\D
D

NANXNWNINRARAN A AO AN\N\D &
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V1IVINVddVd 40 ALID

V1IVINVHIVd 40 ALID

-]
L
>
4
o)
<
o
c
-
(@)
x
=
-
=
<
@

@

__ VLIVAVHdVd S0 ALD @&

 LOLLVVVVVY ©

__3WVN NOLLYDOT

B
0
Q.
=t
Te}
'z
Z!
1>
K<
.

__ VLIVAVH¥Vd SOALD @

 LLLLVVVVVY ©

__ONILISIA 404 NOAMNVHL

@

o
|
=<
o
T
>
A
A
>
<
=
>

A5

Size: 200 (W) x 2400 (H) mm
Templates: 1

A7

Size: 200 (W) x 2400 (H) mm
Templates: 1

__3WYNNOLYI01 &

ONILISIA 304 NOAMNVHL &

Size: 200 (W) x 1200 (H) mm
Templates: 1

©

VLIVWNVHYVd 40 ALID @
__3WYNNOIYIO1 @

A8

Size: 200 (W) x 1200 (H) mm
Templates: 1

_ VLIVWVAiVd 40 ALD @

_ VLIVWVAdVd 40 LD @

Q0000VY2YY 9

Q0000000 @

__ ONILISIA ¥04 NOAINVHL &

Explanation: Square

pole signage design for
major wayfinding.

Purpose: Identification
Category: ID

Size: 200 (W) x 1200 (H) mm
and 200 (W) x 2400 (H) mm
Available templates: 2

Explanation: Triangular
pole signage design for
major wayfinding.

Purpose: Identification
Category: ID

Size: 200 (W) x 1200 (H) mm
and 200 (W) x 2400 (H) mm
Available templates: 2

Signtypes
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@

QLR VVY ©

Explanation: Blade
signage design for

major wayfinding.

Purpose: Identification
Category: ID

Size: 200 (W) x 1200 (H) mm
and 200 (W) x 2400 (H) mm
Available templates: 2

-
0
1Y
=
e}
'z
Z!
B>
X
Rl

©
=
1O
o
=¥
1O
)
Tz
3
2
my

1 Q00000

A9 A10

Size: 200 (W) x 2400 (H) mm Size: 200 (W) x 1200 (H) mm
Templates: 1 Templates: 1

A9

A1 1 WEST EPPING PARK O B

#

Explanation: Pole mounted
signage design for use at
entrances for major wayfinding.
Purpose: Identification
Category: ID

Size: 2400 (W) x 200 (H) mm
Available templates: 1

LOCATION NAME @ S |
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A14

‘Y NO LEFT TURN
#1

Parks: Graphic design & branding guidelines — Wayfinding signage

Variable width to fit text.

Outer margins always
remain the same.

Signs can be left or right
aligned as shown.

Explanation: Wall mounted
signage design for wayfinding.
Purpose: Operational & Directional
Category: OP & DR

Size: variable width (to fit text) x
200 (H) mm

Available templates: 1

Note: Left and right options are
included in the same template.

Signtypes
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Welcome

BORONIA

PARK Explanation: Pole or wall

mounted signage design for
major wayfinding & information.

Warami

NGURANG
MUDYIN

(Darug language: A place for family)

PARK

Warami
NGURANG

® o Purpose: |dentification,
g Directional & Operational
O Category: ID, DR & OP
® Size: 600 (W) x 1200 (H) mm
. o Available templates: 9
SARRAMATTA (the most applicable templates
Please refer #2 #3 #4 are shown here)
to page 19 for u
further explanation
regarding dual
language and
acknowledgement.
PARK Poygrond @ Explanation: Pole mounted
MUDYIN Fadisz @ signage design for major

® Fitness Equipment

wayfinding & information.
Purpose: |dentification,
Directional & Operational
Category: ID, DR & OP
Size: 400 (W) x 1200 (H) mm
Available templates: 4

CITY OF . »
PARRAMATTA

’] @ CITY OF
PARRAMATTA

@ CITY OF @ CITY OF
PARRAMATTA PARRAMATTA

#2 #3 #4
Pole mounted signage

plates can also be used
as wall mounted signage.

Parks: Graphic design & branding guidelines — Wayfinding signage Signtypes 31



Please refer

to page 19 for
further explanation
regarding dual
language and
acknowledgement.

Welcome

BORONIA
PARK

Warami
NGURANG
(thll‘UDYIIN

language: A place for family)

@ CITY OF
PARRAMATTA

#1

Parks: Graphic design & branding guidelines — Wayfinding signage

@ Toilets

@ Tennis Courts

® Fitness Equipment

@ Barbecue & Picnic Area
Playground @
Field 162 ©)

CITY OF [—
PARRAMATTA e

Content area
. for tenants /
. suppliers —

| fitness

equipment etc

#20

#2b

Explanation: Signage design

with content area for maps

and partners/suppliers.

Purpose: Directional & Operational
Category: DR & OP

Size: 400 (W) x 500 (H) mm
Available templates: 2

Note: Blue and white options are
included in the same template (#2).
Maps have been updated with new
buildings and aligned to the new
visual identity. For any assistance,
please contact the Brand Team.

Explanation: Floor mounted
signage design for major
wayfinding & information.
Purpose: |dentification,
Directional & Operational
Category: ID, DR & OP

Size: 600 (W) x 1800 (H) mm
Available templates: 4

Signtypes
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CITY OF st
PARRAMATTA .

Please refer

to page 19 for
further explanation
regarding dual

language and il
acknowledgement.

@ Toilets

@ Tennis Courts

Bapece

® EiroLong Nome

Playground @

Field 18 2 [©)

@ b =

#1

Parks: Graphic design & branding guidelines — Wayfinding signage

Playground @
Field 16 2 [©)
® Fitness Equipment

@ Toilets

@ Tennis Courts

Barbecue
& Picnic Area

® Extra Long Name
Fitness Equipment

Playground @

Field 18 2 [©)

CITY OF
PARRAMATTA 5

#2

Explanation: Floor mounted
signage design for major
wayfinding & information.
Purpose: |dentification,
Directional & Operational
Category: ID, DR & OP
Size: 400 (W) x 1800 (H) mm
Available templates: 4

Explanation: Floor mounted
signage for major wayfinding.
Purpose: |dentification,

Directional & Operational
Category: ID, DR & OP

Size: 400 (W) x 2400 (H) mm
Available templates: 2

Note: This plinth can be customised
with a digital screen.

Signtypes
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@ CITY OF
PARRAMATTA

#1 . © T .
Explanation: Pole Explanation: Pole
| mounted signage design | mounted signage design
LOCATION for major wayfinding. | LOCATION for major wayfinding.
NAME | Playground ©) L o NAME @ Toilets e
| Purpose: Identification Purpose: Identification
ield . . ennis Courts H .
et © & Directional . @ enns Cour & Directional
® Fitness Equipment Category: ID & DR B Lorem psum dolor s © Barbecue Category: ID & DR
Size: 400 (W) x 600 (H) mm | Size: 400 (W) x 800 (H) mm
o Available templates: 2 B | riness eaipment Available templates: 2
#2
@ SRfaarma |
@ Toilets 3 Tennis Courts @
Barbecue : Extra Long Name
& Picnic Area : Fitness Equipment

#1 .

: : {© Tennis Courts | {® ExtraLong Name | {© ExtraLong Name EXpIGnqtlon: POle

LOCATION E """"""""""""""""""""" Fitness Equipment 'él’z/r:letr %ﬁrm:entﬁses . .

:NAME a W OverThreeties mounted Signage deS|gn

W for major wayfinding.
Purpose: Directional
© remicots - #1a ® grotworers  #1a © feimme g Category: DR
- Size: 400 (W) x 100-300 (H) mm
© Hihurn .
Available templates: 4

Note: Left and right options are
included in the same template

C3 o C5 Cé

Size: 400 (W) x 300 (H) mm Size: 400 (W) x 100 (H) mm Size: 400 (W) x 150 (H) mm Size: 400 (W) x 200 (H) mm
Templates: 1 Templates: 1 Templates: 1 Templates: 1
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TENANT DUNDAS
NAME IP\‘I\IIREmITIES

CITY OF CITY OF
CITY OF
@ PARRAMATTA @ PARRAMATTA @ PARRAMATTA

PARRAMATTA

CITY OF #1 b #20 #3

#1a

BINALONG
PARK
AMENITIES

OPERATING HOURS:
7am to 5pm

(7:30pm in Daylight
Saving hours)

CITY OF
PARRAMATTA

#1

Parks: Graphic design & branding guidelines — Wayfinding signage

OPERATING
HOURS:

7am to 5pm
(7:30pm in Daylight

TAKE ALL
VALUABLES

Explanation: Wall mounted
signage design for use on
exteriors/interiors of buildings.
Purpose: |dentification

& Operational

Category: ID & OP

Size: 600 (W) x 400 (H) mm
Available templates: 3

Note: Blue and white options are
included in the same template (#2).

Explanation: Wall mounted
signage design for use on
exteriors/interiors of buildings.
Purpose: Identification

& Operational

Category: ID & OP

Size: 300 (W) x 500 (H) mm
Available templates: 4

Note: Minor content variation options
are included in the same template
(#3-4).

Signtypes
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GEORGE
KENDALL
AMENITIES

OPERATING HOURS:

7am to 5pm
(7:30pm in Daylight
Saving hours)

CITY OF
PARRAMATTA

#1

D8
-10

STORE ROOM

STORE ROOM #’]

® ccrv useD H#D

lcon can be recoloured
Moss across D8-15.

D8

Size: 600 (W) x 100 (H) mm

Templates: 2

Parks: Graphic design & branding guidelines — Wayfinding signage

EXTRA LONG NAME
OVER TWO LINES

® ccTv UseD
IN THIS AREA

D9

#1

#2

Size: 600 (W) x 150 (H) mm
Templates: 2

EXTRA LONG NAME
THAT CONTINUES #1
OVER THREE LINES

(® CcLOSED CIRcUIT
TV IS USED IN
THIS AREA #2

D10

Size: 600 (W) x 200 (H) mm
Templates: 2

S)

WARNING

THESE PREMISES ARE
UNDER 24 HOUR
VIDEO SURVEILLANCE

Explanation: Wall mounted
signage design for use on
exteriors/interiors of buildings.
Purpose: |dentification

& Operational

Category: ID & OP

Size: 200 (W) x 300 (H) mm
Available templates: 8

(the most applicable templates

are shown here)

Note: Blue/white and minor content
variation options are included in the
same template (#3-5 and 8).

Explanation: Wall or door
mounted signage design

for use on exteriors/interiors

of buildings.

Purpose: Operational

Category: OP

Size: 600 (W) x various height mm
Available templates: 6

Note: Left and right options are
included in the same template.

Signtypes
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D11
-13

D14
-15

STORE ROOM

STORE ROOM

e 8
E=z.

lcon can be recoloured
Moss across D8-15.

D11

Size: 400 (W) x 100 (H) mm

Templates: 2

=
B

lcon can be recoloured
Moss across D8-15.

D14

Size: 300 (W) x 100 (H) mm
Templates: 2

Parks: Graphic design & branding guidelines — Wayfinding signage

EXTRA LONG NAME
OVER TWO LINES #1 THAT CONTINUES #1

EXTRA LONG NAME

CCTV USED
IN THIS AREA #2 CLOSED CIRCUIT
TV IS USED IN
THIS AREA #2

D12 D13

Size: 400 (W) x 150 (H) mm Size: 400 (W) x 200 (H) m
Templates: 2 Templates: 2

wounes R

TITLE

(® LONGER #2

D15

Size: 300 (W) x 150 (H) mm
Templates: 2

Explanation: Wall or door
mounted signage design

for use on exteriors/interiors

of buildings.

Purpose: Operational

Category: OP

Size: 400 (W) x various height mm
Available templates: 6

Note: Left and right options are
included in the same template.

Explanation: Wall or door
mounted signage design

for use on exteriors/interiors

of buildings.

Purpose: Operational

Category: OP

Size: 300 (W) x various height mm
Available templates: 4

Note: Left and right options are
included in the same template.

Signtypes
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Explanation: Wall #1a #1a Explanation: Plaque
e B Y mounted signage D 2 4 #1a #1b signage design.
#1 #2 design for use on 41b Purpose: Identification
exteriors/interiors s #1b Category: ID
of buildings. - 2 6 Size: Various
Purpose: Operational Available templates: 3
Category: OP Note: The logo and/or
Size: Various unigue identifier can
Available templates: 4 be removed from

D24-26 when it is not

D22 D23 D24 D25 D26 cpproprite

Size: 150 (W) x 150 (H) mm  Size: 100 (W) x 100 (H) mm Size: 150 (W) x 100 (H) mm Size: 100 (W) x 50 (H) mm Size: 150 (W) x 25 (H
Templates: 2 Templates: 2 Templates: 1 Templates: 1 Templates: 1

Explanation: Specialty mounted
sighage design for major
wayfinding & information.
Purpose: Identification
& Operational
A— Category: ID & OP

S Size: 400 (W) x 500 (H) mm
Available templates: 2
Note: These signs should be located
in privately or Council owned
property, not in the public footpath.

1

Necome
AN RS
AN\ N

t.\\‘{ ok o=
PRRRRMETIN i

#1
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Explanation: Wall/door
mounted signage design.
Purpose: |dentification

Explanation:
Signage design with
content area for

partners/suppliers. Category: ID

Purpose: Identification Size: 500 (W) x 500 (H) mm
& Operational #1b Available templates: 1
Category: ID & OP #1q

Size: 200 (W) x 400 (H) mm
Available templates: 2
Note: These signs should
be located in privately

or Council owned
property, not in the

public footpath.

#1b

STENCIL

Explanation: Stencil signage
design for use on paths/floors

® @

DOG PARK RECYCLED or car park pillars.
WATER Purpose: Promotional
— #la Category: PR
Size: Various
o #1 - Editable icon #1 - Editable icon #1 Available templates: 4
#1b & text, fit within & text, fit within
WATER  dotted line area I‘-"sﬁ:lii dotted line area
Size: 200 (W) x 200 (H) mm Size: 350 (W) x 300 (H) mm Size: 350 (W) x 375 (H) mm Size: 500 (W) x 500 (H) mm
Templates: 1 Templates: 1 Templates: 1 Templates: 1
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VINYL

H1

CAFE
7 2 @ e

#1a

H1

Size: 500 (W) x 500 (H) mm
Templates: 1

BUILDING

#1b

H 3 () FREE WIFI & © rrewm &
-6

#1 - Editable icon & text, #1 - Editable icon & text,
fit within dotted line area fit within dotted line area

H3 H4

Parks: Graphic design & branding guidelines — Wayfinding signage

ccccc
AAAAAAAAAA

Explanation: Vinyl decal
signage design for use
on exteriors of buildings.
Purpose: |dentification
& Operational
Category: ID & OP

Size: Various

Available templates: 2

#1o

H2

Size: 250 (W) x 250 (H) mm
Templates: 1

#1b

Explanation: Vinyl decal
signage design for use
on exteriors of buildings.
Purpose: Operational
Category: OP

Size: Various

@ SRS @ SRS @ S AV a | | a b | e t em p | a t es: 5

Note: Blue and white
options are included

in the same template (H5).

Hé6

Signtypes
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CUT VINYL

on exteriors of buildings.
Purpose: Identification

[ 2 Category: ID
#1 - Editable text. Height specified only, Size: Various

width of text is variable Available templates: 2

J1 LOCATION NAME ~  ‘OcATIONNAME e

#1 — Editable text. Height specified only,
width of text is variable

J1 J2

Size: 200 mm high text Size: 100 mm high text
Templates: 1 Templates: 1

PAINTED

for use in car parks.
Purpose: Identification & Operational

| 4 Category: ID & OP
#1 - Editable text. Height specified only, Size: Various

width of text is variable Available templates: 2

RESERVED Explanation: Painted/stencil
3 R ES E RV E D lettering signage design

#1 — Editable text. Height specified only,
width of text is variable

J3 J4

Size: 200 mm high text Size: 100 mm high text
Templates: 1 Templates: 1
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Unique & special
sighage designs

There is a far greater variety of signs here 3. If this does still not meet your requirement
than required for most parks. They are a custom sign can be created and added

provided to facilitate new parks and future to the library. Custom signs should adopt

proof the system. as much of the visual identity language

as possible (font, colour, tone, etc for visual
consistency and alignment in experience).
Contact the Brand team.

Additional signtypes can/may be added

over time. A library of artwork templates can

be found on the Brand portal for future use.
If you are adding signs to a location be mindful

When a new sign is required, there are of our desire to always declutter.

three options:

1. The first option is to select from the options
shown in this document.

2. If no signtype is appropriate in this
document, please refer to Addendum 01
for a signtype overview, which documents
every sign design and template available
in the current system.

Parks: Graphic design & branding guidelines — Wayfinding signage
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Design for accessibility
& inclusiveness

Our parks are for the enjoyment of our entire
community. As such it is important that

we consider and provide accessible design
solutions and pathways through our parks
and community facilities.

There are a set of signtype designs specifically
to mark accessible access and pathways.
Shown on the following pages.

Where potential obstacles exist (a flight of
stairs for example, an alternative route should
be provided that can be taken for those who
are less mobile or less agile.

It is important to understand the logic
behind this guide and why decisions or
recommendations have been made and
then use that logic to make real world
adjustments, not just follow the rules without
thought. For example: when installing signs,
it is important to consider the context of the

environment in which they exist. Ask yourself:

+ Does the sun reflect upon the sign
and make it hard to read?

+ Is a tactile floor required?

+ |s someone stopping to read a sign
potentially in danger (too close
to a main road or in a bike path)?

Parks: Graphic design & branding guidelines — Wayfinding signage

The design of the new signs has been checked
by Council's Project Officer - Universal Design
& Access and is compliant with current
accessibility regulations at the time of project
sign off.

Before the final production stage of your
signs, sampling of the moss green colour
must be provided by your chosen contractor
to confirm accurate colour matching is
achieved with a minimum 80% matte finish
to meet the anti-glaring measure required
by Australian Standards.

Whilst every effort has
been made to design effective

signs, mounting heights,
positioning, materials, type sizes
(based on viewing distances)
can and should be adjusted
to work more effectively when
required and must be discussed

and determined with the
contracted sign producer

and installer.

Signtypes
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ACCESSIBLE

D4

Please always
discuss and
determine

accessible signage
with the contracted

sign producer
and installer.

Female
Toilet

#1a

A’
”

This counter is
fitted with an

audio frequency
induction loop

assistive system.
To use this
system use
hearing aid
T-switch if you
have one.

#1

lcons must meet the
minimum sizes set by
Australian Standards.

lcons must meet the
minimum sizes set by
Australian Standards.

Parks: Graphic design & branding guidelines — Wayfinding signage

~"
,’?

Infrared Hearing

Hearing Loop System. Obtain
e

Female receiver from the
Toilet Security Office.

Hearing Loop
Located within

hearing aid
T-switch

#1b #20 #2b #2C

00060

Identification & Directional icons
Colourways can be Moss on Marsden
or Marsden on White.

entire room use

ees

Accessibility icons

Colourway is dictated by Australian
Standards and cannot be altered.
POS icons are for light backgrounds,
NEG icons are for dark backgrounds.

0eHy

Accessibility icons
Colourway is dictated
by Australian Standards
and cannot be altered.
POS icons are for

light backgrounds,

NEG icons are for

dark backgrounds.

Explanation: Accessibility
wall or door mounted
signage for use on
exteriors/interiors

of buildings.

Purpose: |dentification

& Operational

Category: ID & OP

Size: 200 (W) x 300 (H) mm
Available templates: 2
Note: Blue/white and
content variation

options are included

in the same template.

Explanation: Accessibility
wall mounted signage
design for use on
exteriors/interiors

of buildings.

Purpose: Operational
Category: OP

Size: 200 (W) x 500 (H) mm

Available templates: 1

Tactile (icons and text)
and braille in 3D print.
Braille must be located
8mm below the bottom
line of text (not including
descenders). Braille
locator must be used

if there are multiple lines
of text — horizontally
aligned with the first line
of braille text, as per
Australion Standards.

Signtypes L4



0

D6

SO

D6 D7

Size: 350 (W) x 200 (H) mm Size: 525 (W) x 200 (H) mm
Templates: 1 Templates: 1

Please always
discuss and
determine
accessible signage
with the contracted
sign producer

and installer.

Parks: Graphic design & branding guidelines — Wayfinding signage

#1

0eHy

Accessibility icons
Colourway is dictated
by Australian Standards
and cannot be altered.

Identification

& Directional icons
Colourways can be

Moss on Marsden or
Marsden on White.

Explanation: Accessibility
wall or door mounted
signage design for use

on exteriors/interiors

of buildings.

Purpose: Directional
Category: DR

Size: 350 (W) x 200 (H) mm
and 525 (W) x 200 (H) mm
Available templates: 2

Signtypes
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Design for

Statutory Signage

Statutory signage design will be required
in some parks when the buildings they
contain are surrounded by the park on all

sides and doors exit directly into park spaces.

These signs must be allocated by the architect,
certifier or replaced by City of Parramatta
teams in accordance with current BCA

and AS requirements.

Statutory signage generally identifies back-
of-house facilities including fire doors and
electrical panels used by all occupants in an
emergency or by qualified maintenance staff.

It is important to note that these signs are
not a replacement to the emergency signage
overlay (eg the fire exit sign shown in the
example on the right). Both are mandatory
and work in tandem.

They are designed for pedestrian viewing
and available in single line of text or multiple
lines of text variants.

Colour options exist within our sign design
family but the use of our Parramatta font
is required, as is very specific text heights.

All sign designs need to be added to schedules
by the appointed Project Manager to ensure
compliance with code certification at the time
of production.

Indicative signtypes and templates appear
on the following pages however, please note
that this list is illustrative not exhaustive and
must be adapted as determined and directed
by project architects and managers.
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FIRE HOSE REEL
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STATUTORY

D16
-21

FIRE HYDRANT

Note: Australian
Standards regulate text
height by mm units.

D16

Size: 700 (W
Templates: 1
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e oo

) x 100 (H) m

mm

D17

Size: 700 (W
Templates: 2

FIRE HYDRANT #1
#2

) x 150 (H)

mm

FIRE HYDRANT
BOOSTER

DO NOT USE THIS
STAIRWAY |F THERE
IS A FIRE

D18

Size: 700 (W) x 200 (H)
Templates: 2

mm

FIRE

#1
HYDRANT
DANGER LIFTWELL -
ENTRY OF UNAUTHORISED #2
PERSONS PROHIBITED
KEEP CLEAR AT ALL TIMES
Size: 700 (W) x 250 (H) mm

Templates: 2

FIRE
& SPRINKLER #1 HYDRANT & BEX
BOOSTER HOSE REEL

THIS FACILITY
HAS A MAXIMUM

FIRE HYDRANT

CAPACITY OF
410 PEOPLE

D20 D21

Size: 700 (W) x 300 (H) mm Size: 700 (W) x 350 (H) mm

Templates: 1 Templates: 2

Explanation: Statutory
wall or door mounted
signage design for use
on exteriors/interiors

of buildings.

Purpose: Operational
Category: OP

Size: 700 (W) x

various height mm
Available templates: 10

Signtypes

47



Design for tenants identification

& promotional opportunities

It is important that we cater for and
manage our tenants in accordance with
their contracts and balance this with our
sign design strategy.

We want to actively support the services
they provide by allowing their identification
and promotion but not at the expense

of the community visitor enjoyment.

We provide a range of signage design options
along with graphic guidance for how it should
be displayed. By applying some consistency

to how temporary signage design is used and
how it is displayed we create a more universally
acceptable and consistent design experience.

What options are available?

+ Wall mounted signs are provided for
identification with size options dictated by
viewing distance and wall space available.
D1is shown. A2, A4, C1, C2 and D2 might

also be appropriate considerations.

+ A range of temporary and promotional
signage design is also acceptable. These
include A-frames, fabric flags and heavy-duty
vinyl banners in specific sizes. Design options
are documented on the following pages.

+ When banners are mounted to walls or fencing,
especially when multiple banners appear
side-by-side, a consistent top edge is to be
maintained. Banners should be made with
eyelets for mounting (as per manufacturers
advice) and wind-vents to increase longevity
and reduce the drag/stress on fencing.
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Where are temporary sign
designs acceptable?

+ Wall mounted signs must only be mounted
on a tenancy building or in very close
proximity to the tenancy.

+ A-frames must be located in very close
proximity to the tenancy or activity
destination (for example, outside a cafe
or just outside a tennis court).

Note: Care is to be taken when placing signs
that they be placed just off the path of travel
and not become a trip or sight line hazard.

+ The use of clean-art may also be considered.
Clean art is the creation of subtle, temporary
graphics on a footpath — No inks or paints
should be used to stencil.

Note: Please discuss and determine the
above with the contracted sign producer
and installer.
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Explanation: Wall mounted

OPERATING

LEA':,I‘ENT PARK Z:zz_,:,:':i:&).y.igm sighage design for use on

exteriors/interiors of buildings.

© i O i OFEr Purpose: |dentification
SR SFuama #1b #20 #3 & Operational
- Category: ID & OP
#1a Size: 600 (W) x 400 (H) mm

Available templates: 3
Note: Blue and white options are
included in the same template (#2).

TEMPORARY

Explanation: A-Frame signage
design for temporary use.

1 ; Purpose: Temporary

fcpt;t” Category: TP

et Size: 900 (W) x 1200 (H) mm

| | Available templates: 4

Note: Blue and white options are included

in the same template (#4).

A mobile sign which can be located anywhere
in the footpath is a potential hazard. This sign
must never be located in the footpath in
accordance with AS1428, DDA (Disability
Discrimination Act) and Parramatta Public

Domain Guideline requirements.

PARRAMATTA PARRAMATTA
PARK PARK

OPENING HOURS:
Lunch: 12pm to 3pm
Dinner: 6pm to 9pm

CITY OF @ CITY OF
CITY OF
SHBEE e @ PARRAMATTA PARRAMATTA GRS

#2 #3 #4a #4b

#1
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OPENING HOURS:
Lunch: 12pm to 3pm
Dinner: 6pm to 9pm

CITY OF
PARRAMATTA #2 #3

#1

Explanation: Flag pole
design with content area
for partners/suppliers.
Purpose: Temporary
Category: TP

Size: 600 (W) x

2100 (H) mm

Available templates: 2

CITY OF
@ PARRAMATTA

#1 #2
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GEORGE KENDALL
RIVERSIDE PARK

GEORGE KENDALL
RIVERSIDE PARK

Explanation: A-Frame signage

design for temporary use.

Purpose: Temporary

Category: TP

Size: 600 (W) x 900 (H) mm

Available templates: 4

Note: Blue and white options are included

in the same template (#4).

A mobile sign which can be located anywhere
in the footpath is a potential hazard. This sign
must never be located in the footpath in
accordance with AS1428, DDA (Disability
Discrimination Act) and Parramatta Public
Domain Guideline requirements.

Explanation: Flag pole
design with content area
for partners/suppliers.
Purpose: Temporary
Category: TP

Size: 600 (W) x

3490 (H) mm

Available templates: 2

CITY OF
PARRAMATTA

#2
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#1 #2

! I
! I
! I
! I
| I
|

|

f |
! |
! |
| |
i Content area |
! for tenants / |
Il ! suppliers |
|

! |

@ CITY OF
PARRAMATTA

G5

Size: 1200 (W
Templates: 2
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) x 1200 (H) mm

#1 #2

G6

Size: 2400 (W) x 1200 (H) mm

Templates: 2

#1
#1 #2
#2
Size: 3600 (W) x 1200 (H) mm Size: 2400 (W) x 2400 (H) mm

Templates: 2 Templates: 2

Explanation: Vinyl
banner design with
content area for
partners/suppliers.
Purpose: Temporary
Category: TP

Size: Various
Available templates: 8
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Much like our tenant promotional
opportunities, Council can also use its parks
to host its own events and cross-promote
activities it provides for the community.

All the signtype designs available to Tenants
are also available for council use, especially
as a temporary design overlay at special
events to create a sense of celebration, direct
pedestrians or vehicles or provide temporary
information to events, such as event branding,
directional messaging such as 'this way'

or 'entry fees'’, and so much more.

Design for Council
promotional opportunities

And finally, advanced warning for change
is a good way to engage the community

and obtain forgiveness for any disruption

by focusing on the positive outcomes.

Any of the signtype designs in our sign design
family or the use of temporary coreflute sign
designs can be used where appropriate.
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Visual identity

design assets
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Visual identity design assets

The implementation of this new signage system on all signs across the LGA is supported by Council's Visual Identity Policy #385.

These are our key visual identity assets:

Windermere Marsden

o\ CITY OF T\ CITY OF
PARRAMATTA 7 PARRAMATTA

CORE LOCKUP - NEGATIVE

Phillip
(Warning)

REDUCED COP PALETTE FOR SIGNAGE & WAYFINDING

000000000 O O
CITY OF PARRAMATTA 0000000000000 0060

SECONDARY: CREST ALTERNATE: LINEAR LOCKUP FULL COP PALETTE
Logo: It is important that council is recognised Note: It is important that the original artwork Palette: The City of Parramatta has a broad Colour consistency is desired across all production
on our sign designs and that the right logo from the Brand portal is used and not palette available as part of the visual identity. methods. Our blue should read’ the same way
is used. The core lockup is preferred in either recoloured from Pos to Neg or vice versa. A small selection of colours have been whether it is printed, cut film or powder coated.
positive or negative. The Aboriginal man should never appear white.  defined for use for signage design and maps. Testing by the contracted signage supplier should
If additional colours are required for any be undertaken prior to full production runs.

The linear version or crest should only be used

, reason, the approved palette should be used
when space dictates.

before any other colours are introduced. Colours are named after streets in our LGA and

where applicable have corresponding Pantone,
CMYK and RGB references/breakdowns.
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http://copguidelines.wpengine.com/

Marsden

RAL: 5003 Sapphire blue

Avery cast film: 82401 deep blue

Pantone: 7463

CMYK: 100.63.12.67

RGB: 0.43.73

Windermere

For accessible
signs: Avery film:
874 brilliant blue

to match

Recommended materials
and colour specifications.

B21 Ultramarine

as per AS2700
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Ray

RAL: white

Avery cast film: 830 Matte white

Pantone: White

CMYK: 0.0.0.0

RGB: 255.255.255

Phillip

For warning
signs: Avery film:

849 geranium red

to match
R13 Signal Red
as per AS2700

Moss

RAL: 6038 Luminous green

Avery cast film: 814 lime

Pantone: 802

CMYK: Not achievable

RGB: 0.246.88

Visual identity assets
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MODERN

Playground ...
LEGIBLE
Court2 .

abcdefghijkimnopgrstuvwxyz

C f ~ abcdefghijklmnopqgrstuvwxyz
q e abcdefghijklmnopgrstuvwxyz

Fonts: All sign designs must be produced Parramatta font was developed for its very
using the City of Parramatta bespoke font. accessible and functional attributes. It is a
't is available in a range of weights and styles modern, open, highly legible sans-serif font,
and is a proprietary asset. with good levels of contrast and perfectly

suited to wayfinding (and use across everything
for Council). Generous leading and spacing
to be applied.

We own this font outright and it can be shared
with suppliers and partners without licensing
restriction. Parramatta font will be pre-loaded
into our signage templates.
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SAMPLE FROM OUR ICON LIBRARY

Icons: As part of our Council visual identity
program, a set of icons have been designed.
Circular and uniform in their visual style, they
provide a good functional base for our signage
design and align with the logo and circular
form we more broadly own.

The full suite of icons can be seen in
Addendum O1. This collection will grow over
time as new icons are requested and created;
If you can't find an icon on the Brand portal,
please contact the Brand Team.
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® 0o (© CAP HEIGHT

PRIORITY 2 PRIORITY 1 PRIORITY 3

© S (™ ALIGNMENT
© ¥

Using arrows: Arrows play a major role to turn right or left, either at the sign
in wayfinding design and must be used or immediately after the sign.
consistently. A set are included in our icon
family and can be used with or without the
bounding circle.

+ Diagonal arrows direct diagonally up
or diagonally down when located next to
stairs or diagonally ahead on pathways.
+ Up pointing arrows are used to

direct forward + Down pointing arrows should generally

never be used as they are open
+ Right and Left pointing arrows direct to mis-interpretation.
to destinations that require pedestrians
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Maps: In the right time and context, maps can
be a very useful aid to wayfinding. A visual
style (visual reference shown above) has been
established for use across council (not supplied).

We have an edited use of colour and additional
elements specifically to tone down and improve
map readability.

—— Waterways

Key
------------------- Heritage cycle route
°°°°°°°°°°°°°°° Walking Paths
—— Train line

Roads

en v

il =

CORE MAP COLOURS OVERLAY

Public Domain Setting maps have been
updated with new buildings and aligned to the
new visual identity. For any assistance, please
contact Michelle Desailly.

For consistent navigation, all maps in the LGA
will need to be updated, please contact the
Brand team for more information on updating
or creating maps.
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Examples

& uses
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CTY OF
PARRAMATTA

Examples & uses

Some example scenarios of when different signtypes can be used.

Signtype: A1l Signtype: B4 Signtype: C3-5

This signtype design is perfect for use at the Floor mounted signage design Pole mounted blade signage design
main entry to a park. Content is minimal and
large so it can be viewed quickly and from

a distance. It helps visitors know they are close
and prepare to enter the park either on foot
or by vehicle where a car park is provided.

The colour helps with quick identification | i | "-
without being a distraction in the landscape. : . W

CITY OF
PARRAMATTA

OPERATING HOURS:
7pm to 5pm

(7:30pm in Daylight
Saving hours)

@ CITY OF
PARRAMATTA

Signtype: D2 Signtype: E3
Wall mounted signage design Die-cut signage design
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Brand team
For questions regarding any of the visual
identity assets or principles recommended in

this document, please contact the Brand Team.

Brand Advisor
Vanessa Mouledous

brand@cityofparramatta.nsw.gov.au
+612 9806 5884

Council's key contact to assist on your
project in this signage area:

Manager Open Space & Natural Resources
James Smallson

jsmallson@cityofparramatta.nsw.gov.au
+612 9806 8271

Supervisor Landscape-Architect
Adam Cook
acook@cityofparramatta.nsw.gov.au
+612 9806 8220
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For specific questions related to:

Accessibility:

Project Officer — Universal Design & Access
Hamish Murray
hamishmurray@cityofparramatta.nsw.gov.au
+612 9806 5830

Aboriginal questions:

Group Manager Social & Community
David Moutou
dmoutou@cityofparramatta.nsw.gov.au
+6712 9806 5112

Interpretation & Strategy Coordinator
Michelle Desailly
mdesailly@cityofparramatta.nsw.gov.au
+612 8839 3334

Regulatory:

Group Manager Regulatory Services
Paul Lyth
plyth@cityofparramatta.nsw.gov.au
+612 9806 5369

Project Working Group

The following people have worked with the
City of Parramatta giving feedback to help
inform this project:

Parks: lan Hasselman, Tim Dale, James Smallson,
Adam Cooke, Troy Holbrooke

Libraries: Michele Burton, Gary Moore, Yan Zhang

Public Domain: Michelle Desailly, Adam Fowler,
Andrew Tam, Raguel Bloom, Deborah Eastment

Community Centres: Gregory Radford and
Gary Moore

Bus shelters: Andy Ling

Events: Christopher Snelling and Jeffrey Stein
Hoarding: Paul Lyth and Mario Trifiro

Car Parks: Jodie Carter

Heritage Centre: Christopher Snelling anad
Justine Dowd

Early Learning Centre: Carolyn Isaac-Dean
and Gary Moore

Places: Bruce Mills, Melinda Ta, Rosamund
Palmer, Beth Andean, Lily Wang, Steven Ellis,
Myly Truong, Stephanie Cascun, Eva Vizas

Keith Baker, Michelle Burke, Rebecca Grasso,
Laila Hage-Ali, Sophia Koujoumdijian,

Paul Lyth, David Moutou, Hamish Murray,
Ranjini Panicker, Steven Ross, Jeff Stein,
Robert Williams, Lindsay Woodland.
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